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PepsiCo's fruit-flavoured drink, Slice has 

launched a digital forward, influencer led 

campaign to give a twist to the age-old 

consumer behaviour of buying 'aam ki 

peti' every summer and positioning Slice 

packs as #SliceKiPeti the solution to 

satiate the mango taste craving. Content 

creators such as Bharti Singh, Sonam 

Bajwa, Kusha Kapila amongst others will 

be seen engaging with their audiences 

and sharing their version of missing 

mango experiences. 

 

VOOT PARTNERS WITH UPGRAD, 

EXPANDS ITS CONTENT PLAY TO 

EDUTAINMENT 
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BURGER KING HAS COME OUT 

WITH ITS NEW INITIATIVE, 

#BAILMEOUTBK, OFFERING A 

FREE WHOPPER 

The initiative titled #BailMeOutBK was 

conceptualised by Famous 

Innovations and executed by 

FoxyMoron. Tulika Rungta, business 

head, Famous Innovations, said, "This 

campaign is just a friendly reminder to 

all our consumers that there is always 

a saviour for them out there. Social 

media today is flooded by perfect 

posts of exotic food and not the rotis 

burnt and pasta ruined and the cakes 

that didn't quite fluff up". This is a way 

of shedding light to authentic side of 

life in lockdown. 

 
TELECOMMUNICATIONS COMPANY, 

BHARTI AIRTEL, ESPORTS 

COMPANY, NODWIN GAMING, HAVE 

ANNOUNCED A PARTNERSHIP 

 The coverage will extend to all Nodwin 

tournaments such as the India 

Premiership by Nodwin, DreamHack 

India, The Northeast Cup, KO Fight 

Nights, and PAN Fest. This will also cover 

Nodwin operated tournaments such as 

the PUBG Mobile Pro league in India to 

unlock the potential of esports in India. 

 

FROM FACULTY 

MENTOR’S DESK: 

 Dear Reader, 
 
It is a long time that we 
were unable to reach you 
due to difficult situations, 
COVID 19 along with 
Super Cyclone AMPHAN 
which raged almost 
throughout the state. Till 
then , we are trying to 
stabilise ourselves. These 
adverse situations made 
us feel that we need to 
protect the mother earth 
and our ecosystem to 
maintain an ecological 
balance. I fervently 
request all my reader to 
bear with us in this time of 
distress. 
 
Though we are socially 
distant, I hope VIPANAN 
will be able to bring us 
nearer in a very short 
time. 
 

Happy Reading, 

Dr. Pinaki Ranjan           

Bhattacharyya              

 

 

PEPSICO'S INFLUENCER LED 

CAMPAIGN TO POSITION #SLICE KI 

PETI AS THE SOLUTION FOR 

CONSUMERS’ CRAVINGS 

 

 

VOOT, has announced its partnership 

with online higher education company, 

upGrad, to enable the consumers and 

working professionals to seamlessly 

access entertainment and education 

videos, all under one roof.The playlist 

will also include new-age anecdotes in 

the form of videos and sessions hosted 

by industry leaders and subject matter 

experts (SMEs). 
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WAGH BAKRI WISHES EID 

MUBARAK WITH 'AISI EID PEHLE 

KAHAN HUI!' 

 Tea Company, Wagh Bakri Chai has 

released 'Aisi Eid pehle kahan hui!' 

a digital film, on the occasion of Eid in 

collaboration with Scarecrow M&C 

Saatchi. The digital film is made at 

home with several shots of celebrating 

the festival in new normal and a poem 

in background music. The main 

character of the film is an ode which 

describes the whole newness of this 

Covid-Eid. It counts all goods and bads 

happened in this Covid-Eid with a firm 

voice.  The brand tries to convey the 

message of being closer in hearts and 

stand for humanity in these tough times. 

 

 

IIFL FINANCE ROPES IN ROHIT 

SHARMA AS BRAND 

AMBASSADOR. 

Non-Banking finance company, IIFL 

Finance has signed up cricketer Rohit 

Sharma as its brand ambassador. 

R Venkataraman, managing director 

and co-promoter, IIFL Group, said, 

“We are glad to announce India's 

leading batsman, Rohit Sharma, as 

IIFL's brand ambassador. We believe 

in 'Seedhi Baat' or doing business the 

straight way. We do this by being 

customer centric, offering relevant and 

simple products and ensuring 

transparency. 
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SALMAN KHAN LAUNCHES 

PERSONAL CARE BRAND FRSH 

Megastar Salman Khan on Sunday said 

that "it is very essential to do 

sanitisation" which has assumed a 

great significance in the wake of the 

COVID-19 pandemic.The actor put out 

a video on Twitter and said, "I have 

launched my brand FRSH and it is very 

essential to do sanitisation." to address 

the need of sanitisers instead of his 

prior idea to rope in the deodorant 

segment. 

 

Gozoop bags digital customer 

service mandate for OPPO 

 
Gozoop has won the digital customer 

service mandate for OPPO, following 

a multi-agency pitch. 

As part of the mandate, Gozoop will be 

creating a dedicated Omni-channel 

consumer experience team (CET), 

which will be handling digital customer 

support for the brand. Key 

responsibilities will include monitoring 

chatter around the brand online, 

handling queries and complaints, 

providing timely resolution, amplifying 

positive stories and deriving 

actionable business insights for the 

brand. 

 

 

 

    

Lysol was originally 

marketed as a douche 

and used as birth 

control.  

 

“Word of mouth can 

be as important, if not 

more important, for 

neighborhood busine- 

sses as traditional 

advertising.”  

      - Ekaterina Walter 

 

https://brandequity.economictimes.indiatimes.com/tag/wagh+bakri+chai
https://brandequity.economictimes.indiatimes.com/tag/eid
https://brandequity.economictimes.indiatimes.com/tag/digital+film
https://brandequity.economictimes.indiatimes.com/tag/festival
https://brandequity.economictimes.indiatimes.com/tag/gozoop
https://brandequity.economictimes.indiatimes.com/tag/digital+customer+service+mandate
https://brandequity.economictimes.indiatimes.com/tag/digital+customer+service+mandate
https://brandequity.economictimes.indiatimes.com/tag/oppo
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GRAPHS BY FCB ULKA SHOW 

PEOPLE STAYING AT HOME, SO 

THAT THEY CONTRIBUTE TO 

‘FLATTEN THE CURVE’ 

 
To drive communication on flattening 

the curve, FCB Ulka came up with 

graph representations that drive this 

message. The graphs by FCB Ulka 

show people staying at home, so that 

they contribute to ‘Flatten The 

Curve’.According to the data, reducing 

human contact by 75% – can take the 

predicted number of cases of COVID-

19 needing hospital care below the line 

of available hospital beds at any given 

time. 

 

 

 

 

Twinkies were originally 

made with banana 

flavored creme but due to 

WW2, I believe they 

switched to the creme 

they still use today. 

 

 

 

 

 

          

Mountain Dew was made 

after hours so the 

workers/owners had 

something that mixed 

well with moonshine. 

 

          SUCCESS STORY OF SUPER MARIO BROS. FRANCHISE  

 

 

Mario first jumped into the global spotlight in 1985. Nintendo launched their game-

changing video game console the Nintendo Entertainment System bundled with the 

game “Super Mario Bros.”  In 1985 “Super Mario Bros.” introduced a video gaming 

experience unlike any other and redefined a genre. From the story-telling to the 

game graphics and mechanics, Mario was an entirely new type of game. And, 

Super Mario games continue to innovate with each new incarnation. The game took 

place under a clear blue sky at a time when most games were played on a space-

y black background. Mario ate magic mushrooms that made him bigger, or “Super” 

and jaunted from place to place through green pipes. “Super Mario Bros.” 
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VOLINI HAS RELEASED A DIGITAL 

FILM URGING PEOPLE TO STEP 

INTO THE POST-LOCKDOWN 

WORLD BRIMMING WITH 

OPTIMISM 
Volini launches digital film to boost up 

people in lockdown. The 

#FilmFromHome conceived by Lowe 

Lintas Mumbai, covers India, all the 

way from Kerala to Arunachal Pradesh. 

The film shows how difficult times have 

a way of building resilience, making 

people push through the pain to come 

out stronger and better.And while Volini 

as the brand helps us overcome our 

physical pain, we come out as stronger 

and better versions of ourselves. 
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SIX FLAGS - The amusement park chain is named 

after its first location, Six Flags Over Texas in 

Arlington. The six flags refers to the six different 

regions that governed the Lone Star State: Spain, 

France, Mexico, the Republic of Texas, the United 

States of America, and the Confederate States of 

America. 

ATLANTA FALCONS - It’s relatively commonplace 

for sports teams to have animals as mascots, and 

therefore their logos. The Atlanta Falcons are no 

exception. As you can see, their logo is a falcon, but 

the shape of the falcon was carefully considered. The 

falcon is in the shape of an ‘F’, representing the 

Falcons in more than one way. 

 

HIDDEN MEANING BEHIND COMPANY 
BRAND NAME 

INTERESTING STORY BEHIND FAMOUS 
BRAND LOGO 
 

 

 

Team Marketing Club :- 

Raj Shree, Priya Kumari, Bishal Roy, Fahad Khan, Mridul Sinha, Akash Kumar Shrivastava, Meghali Sen, 

Sakshi Lohia, Kishor Kunal, Soumyorup Dey, Punam Jash, Sristy Priya 

 


